This study aim is to analyze the effect of training and competence on motivation of women entrepreneurs with mediation of organizational culture which has been rarely studied. This research will fill this gap by conducting research on women entrepreneurs in Indonesia. The uniqueness of this study is the first study to examine micro and small women entrepreneurs in East Java, Indonesia. The samples are 100 respondents. Data were collected by questionnaire that measured by 5-point Likert scale. The data obtained is analyzed by path analysis with SPSS version 21 software.The results showed that the training and competence directly have positive and significant effects on organizational culture. The results also indicate that training, competencies and organizational culture directly have positive and significant effects on motivation of female entrepreneurs.The calculation of the indirect effect indicate that organizational culture mediates the effect of training and competence on motivation of female entrepreneurs.
Introduction
Small and medium businesses play more important role in the economy of a country, both in developing countries. Small and medium enterprises make a major contribution to country's economy and job creation (Surachman, 2005) . Small and medium enterprises in Indonesia also play an important role to improve the competitiveness and economy (Surachman, 2005) .
World development creates a shift of women role in society. the Business world is not only dominated by men, more women who enter into business world, both in developed countries (Anna et al., 1999; Kovanlainen, 1990; Sexton and Upton, 1990; Cromie and Birley, 1992) or developing countries (Premchdaner, 2003; Yueh, 2009 ). More women who enter into business world are a good development for women who want to develop themselves in non-traditional roles. A business who led by a man is regarded as something usual. On contrary, a business led by women, although has been accepted today, is still seen as something unusual, especially in a society with patriarchal culture domination (Kilbourne, Weeks 1997) .
The Phenomenon shows that women entrepreneurship in Indonesia plays an important role in micro, small and medium enterprises. In fact, business activities run by women represent 60% of total micro, small and medium enterprises in Indonesia. They made a great contribution to growth of Indonesian economy. A large number jobs for women have been created through the micro and small enterprises (MSEs), including trade and sectors where women previously not normally work (Widyadari, 2006) . Indonesian women's involvement in business has existed for long ago. Women have been working in commerce. Women entrepreneurs in Tulungagung, East Java, Indonesia have helped the family economy. They even become economic backbone of family businesses. Women entrepreneurs participation in East Java, Indonesia has closely associated with a family background in mind that family role in decision making is crucial. Poverty faced by most rural families requires the participation of every family member to solve it. Most of women said their involvement in livelihood activities were due to economic reasons. Rising costs of everyday life is a key driver for women to work. Statistic result shows that 85 percent of them go to work to fulfill basic economic needs as motivation to work (Abdullah, 1997). However, women motivations to work relate to appropriate training, adequate competence and conducive organizational culture. Shen (2005) states that absence of empirical studies on development and international training create difficulties to know exactly how MNE implement better international training and development. This research gap is unique and need further research. Failure training also resulted in attitude of inferiority and undermining the professionalism. It shows that effectiveness of training depends on status and professions (Bunch, 2007) . Women entrepreneurs need training, finance, cooperation and encouragement of various activities, whether in the home, community, and government (Rajani, 2008) . In addition, women motivation to work is also associated with competence (Yueh, 2009 ). Shabbir and Silvana (1996) show that competencies provide an understanding between women of different purposes, namely in terms of business ownership and relationship between the objectives and structural factors to affect how to start businesses, as well as actively promoting their business. Miri and Robert (1997) suggests that individual factors to affect the performance of women entrepreneurs in Israel is based on five theoretical perspectives namely capital, education level and area, previous businessmen experience and previous industry experience. In addition to competence, organizational culture also plays an important role in women motivation (Janssens et al., 2006) . SMEs entrepreneurs in accordance with organization objectives. Anna et al., (1999) showed that there are differences between women who started out traditionally and modern women, in relation to ventureefficacy, career expectations, and women desire to start SMEs business.
Based on above description, this study aim is to analyze the effect of training and competence on motivation of women entrepreneurs with mediation of organizational culture which has been rarely studied. This research will fill this gap by conducting a research on women entrepreneurs in East Java, Indonesia. The uniqueness of this study is the first study to examine micro and small women entrepreneurs in East Java, Indonesia
Empırıcal Revıew
There several types of research that explain the relationship between variables in this research. Research of Shen (2005) explains that training and management development are very needed by SMEs. More researches are needed to improve these findings. It is supported by Lerner et al. (1997) that training is very needed to improve performance os SMEs. Rajani (2008) also explains that management training is very needed for women entrepreneurs in order success to run SMEs. Bunch (2007) examines the effect of training on organizational culture. He found that training failure becomes consequences of organizational culture. Cromie et al. (1992) also explain that training is needed by female business owner in Northern Ireland to create networking. Shabbir et al. (1996) also explain that good training and organizational culture is needed by entrepreneurs to motivate them to become entrepreneur.
Theoretıcal Revıew Training
Training is a learning process to involves acquisition of skills, concepts, rules, or attitude to improve the employee's performance (Simamora, 2004) . Gomes (2003) stated that training is an attempt to improve the worker's performance for a particular job of their responsibility.
The above description shows that training is an activity carried out by company to improve employee the ability or competence. Training indicators in according with Mangkunegara (2000) are below.
a. Instructor, he has been entrusted to become a host to deliver training materials and responsible to guide participants in the activities.
b. Method and content of training, these are way and approach used to implement the training.
c. Training time, it is accumulated time of employees in process to implement training.
d. Training benefit, it is the result obtained by employees in training, both conceptually and practically.
Competence
Mc Acshan in Sutrisno (2010) defines competence as the knowledge, skills, and abilities controlled by someone who has been a part of him to make them can to do cognitive, affective, and psychomotor behaviors. Competence or capability is defined by Mitrani (1995) as a person's nature in relation to effective or successful job implementation.
Competence is ability possessed by a small businessman in form of knowledge, skills, and abilities to improve their business performance. According to Becker and Ulrich in Suparno (2005) , indicators competence can be explained below.
a. Knowledge, it is the mastery of science and technology by a small businessman through the learning process and his experience life. The knowledge are business management, products or services, consumers, promotion and market strategies.
b. Skills, it is special abilities owned by a small businessman who actualized in its business activity, namely production skills, communication, cooperation in organization, business, and administrative and financial skills.
c. Ability, it is a personal potential of small businessman to run their business with ability of decisionmaking in business, leadership within company, business innovation, and business development strategy.
Organizational Culture
Edgar Schein in Luthans (2006) define culture as a basic assumption -patterns are created, discovered or developed by certain groups to adjust to issues of external and internal integration -which has worked quite well and is considered valuable. It was taught to new members as the correct way to realize, think, and feel the problems.
Mathis and Jakson (2006) 
Entrepreneurship Motivation
The motivation term comes from latin movere, it means "move". In present context the motivation is the psychological processes for directing and establishment of voluntary actions that lead to goal (Kreitner and Kinicki, 2005) . Robbins (2003) states that motivation is a process to produce an intensity, direction, and persistence of individually in a business to achieve a goal. General motivation relates to efforts to each goal, focus of organization goal is reflected in one interest of work-related behavior. Danim (2004) states that motivation is defined as any strength that comes from within individual to achieve goals or certain advantages in work or general life. Furthermore, Usman (2006) a. Achievement business, it is the spirit to achieve success to build business to obtain expected income.
b. Business ability, it is the ability of a small businessman based on need for power to achieve success to build business.
c. High affiliation, it is desired to establish a high social interaction with other parties.
Based on description above, this research considered important to do because the lack of scientific research about motivations of women entrepreneurs in East Java, Indonesia who are affected by training and competence with organizations cultural as mediation. The conceptual framework of this research can be described as follows:
Figure 1. Research Conceptual Framework

Research Hypothesis
To investigate the relationship between the variables above, it need research hypothesis. The hypothesis of this research can be presented below.
H1: Good training will improve organizational culture H2: Competence will strongly increase organizational culture H3: Better organizational culture will increase the motivation of women entrepreneurs H4: Organization culture will mediate the relations of training on higher motivation women entrepreneurs H5: Organization culture will mediate the relations of competence on higher motivation of women entrepreneurs
Research Methodology
This research uses explanatory research design (Sekaran, 2003 Table 1 shows that training significantly affects on organizational culture. Training has coefficient of 0.176 with positive and significant effect on organizational culture. It is shown by value t value = 2.427 and p-value = 0.017 (p<0.05). It means statistically the path coefficient of training on organization culture is significant. Therefore, hypothesis 1 is accepted. This result explains that SMEs actors with good training will be able to improve the organizational culture of their business.
Table 1 also shows that competence significantly affects on organizational culture. Competence has path coefficient of 0.668 with positive and significant effect on organizational culture. It is shown by t value = 9.221 and p-value = 0.000 (p <0.05). Statistically, the path coefficient of competence on organizational culture is significant. Therefore, hypothesis 2 is accepted. This result explains that SMEs with a strong competence in organization's culture can increase its business. It is consistent with Anna et al., (1999) that training and competence affect organizational culture at traditional and non traditional industries.
Effect of Training, Competence and
Cultural Organization on Entrepreneurship Motivation Table 2 shows that effect of training on motivation of women entrepreneur is significant. Training has path coefficient of 0,299 with positive and significant effect on motivation of women entrepreneurs. It is shown by t value = 4.273 and p-value = 0.000 (p <0.05). Statistically, path coefficient of training on motivation of women entrepreneur is significant. This result explains that SMEs actors with good training opportunities will be able to increase the motivation of women entrepreneur in business. Table 2 shows that effect of competence on motivation of women entrepreneur is significant. Competence has path coefficient of 0.265 with significant positive effect on motivation of women entrepreneur. It is shown by t value = 2.843 and p-value = 0.005 (p <0.05). Statistically, path coefficient of competence on motivation of women entrepreneur is significant. This result explains that SMEs with a strong competence may increase motivation of women entrepreneur in business. Table 2 shows that effect of organizational culture on motivation of women entrepreneur is significant. Organizational culture has path coefficient of 0.387 with significant positive effect on motivation of women entrepreneur. It is shown by t value = 4.059 and p-value = 0.000 (p <0.05). Statistically path coefficient of organizational culture on motivation of women entrepreneur is significant. Therefore, hypothesis 3 is accepted. This result explains that SMEs with strong organizational culture can improve motivation of women entrepreneur in business. Furthermore, entire path coefficients estimation of indirect in this research model can be summarized in Table 3 below.
. Shabbir (1996) that organizational culture can improve effect competences on motivation.
These research results show that all five path from hypotheses model are significant. Dominant effect of organizational culture comes from competence. A dominant effect on motivation of women entrepreneur comes from organization culture. Path coefficient of competence on organizational culture becomes interesting because of it most decisive factor for motivation of women entrepreneur. The overall results of path analysis are presented in Figure 2 below. A bureaucratic indicator of organizational culture has a very strong effect on motivation of women entrepreneurs, where women entrepreneurs have good skills to manage the organizational structure to make organizational mechanisms can work well to make high motivation of women entrepreneurs.
Model Accuracy
The accuracy of hypothesis model and research data is measured from the relationship of two coefficients of determination (R 2 ) in both equations. the Model accuracy of 83.3% explains that contribution of structural model to describe the relationship of four variables studied is 83.3% and rest is explained by other variables outside the model.
Conclusıons and Implıcatıon
This study examines the effect of training, competencies and organizational on motivation of female entrepreneurs, both directly or mediated by organizational culture. Based on the results of data analysis in previous discussion on the research results, the study conclusions can be presented as follows. The results showed that the training and competence directly have positive and significant effects on organizational culture. The results also indicate that training, competencies and organizational culture directly have positive and significant effects on motivation of female entrepreneurs. The calculation of the indirect effect indicate that organizational culture mediates the effect of training and competence on motivation of female entrepreneurs Theoretically, these research results are expected to become reference and documentation for campus and as a reference for future research in relation the effect of training and competence that mediated by organizational culture on motivation of women entrepreneurs, although the research is far from perfection and much limitation. Practically, further research is recommended to add other variables besid training, and competency and culture to affect the motivation of women entrepreneurs. Women entrepreneurs need training not only from agency but also from other departments and academic to add competence. Innovative organizational culture of women entrepreneurs should be maintained and bureaucratic and supportive organization culture should be enhanced to create conducive working atmosphere and to maintain and even to develop business of women entrepreneurs.
